
Making 
an impact.



We get it. 
And we understand that the challenges you face can feel 
overwhelming and intimidating.

But here’s the good news: we create seamless experiences 
for people to interact with your brand at every touchpoint. 
It’s what gets us fired up. We build integrated campaigns 
that include every aspect of marketing to convey a 
consistent and compelling experience — that’s the good 
stuff that will move the needle. Whether your goal is to 
increase brand awareness, attract your best-fit students, 
connect effectively with Gen Z, engage young alumni, or 
motivate donors, we can help you execute your campaign 
across all platforms. 

Read on to see how we developed integrated marketing 
campaigns for four client partners: Kutztown University,  
the University of Pittsburgh, Gonzaga University,  
and Grinnell College. 

You’re feeling the pressure 
to deliver results from your 
marketing investment.
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Our ads outperformed the 
industry averages on more 
than 6 different media tactics

36.7million
  Impressions

20 %
  Freshman Applications

17 %
  Total Undergrad Applications

143K+
Clicks that drove traffic 
directly to admissions page

101K+
Prospective undergrads sent 
directly to admissions page

THE PURPOSE

Kutztown University is a public 
institution in eastern Pennsylvania. 
Often overlooked in the vast 
shadow of Penn State, Kutztown 
wanted to increase awareness of 
the institution and enhance its 
reputation, through a tech-savvy 
enrollment marketing campaign.

AUDIENCE

We developed a detailed 
audience segmentation plan to 
help KU find its best-fit students. 
After identifying population 
shifts by county, we targeted top 
recruitment zip codes: areas with 
a high propensity for prospective 
students, and emerging counties 
with projected growth in high 
school graduates. Additionally, 
we focused on prospective 
transfer students.  

CONTENT AND CHANNELS

The campaign was integrated 
across internal and external 
audiences, with a heavy focus 
on external. It included print, 
billboards, email, events, 
digital, mobile, and video, as 
well as outreach to influencers 
like guidance counselors. The 
allocation of resources leaned 
heavily on web, social media, 
and streaming (Spotify and Hulu), 
all of which drove users to a 
dedicated microsite. 

Extending 
Reach Tailored landing pages  

were targeted to prospective 
students based on their visit 
history, so that information that 
was most relevant to their point 
in the college search journey 
rose to the top of the page.

At college fairs, prospective 
students recalled the audible 
bear roar used in Spotify ads.



6,500 clicks
Highest clicks (6,500) at  
lowest cost per click ($0.63)

20 %
  Click-Through Rate

Search campaigns saw a  
20% increase in click-through 
rate over the course of the  
first four weeks

Maximizing 
Yield

11.2 %
  Bounce Rate

Bounce rate fell 11.2%

772%
  Session Length

Session length at the microsite 
rose 772% to 52 seconds

Gen Z loves swag and personalization, so we 
created a customizable box of Pitt-inspired 
memorabilia that reflected the student 
experience. Also included? An exclusive 
T-shirt they could only receive through  
the Explore More program. 

300x600

160x600

300x250

728x90

THE PURPOSE

In an effort to increase its 
admissions yield rate, the University 
of Pittsburgh set its sights on 
prospects who were undecided on 
a major. The aim was to get these 
students to see Pitt as a place to 
explore their interests and uncover 
their paths.

AUDIENCE

We gave prospective students a 
new way to look at themselves 
as undeclared majors. How? By 
engaging with them directly and 
addressing them as individuals.

CONTENT AND CHANNELS

With owned media, paid 
media, and sponsored ads and 
articles, we drove prospects to a 
microsite. There, an interactive 
quiz enabled Pitt to connect with 
prospective students and track their 
engagement. Participants swiped 
right on subjects of interest and left 
on the “not so much” categories. 
Then, once they were accepted by 
Pitt, they received a customized 
kit in the mail, with contents 
determined by their quiz answers. 
This gave students an idea of what 
the university and the city had to  
offer them specifically.

The microsite not only allowed 
Pitt to engage with students 
more meaningfully, but also 
gave them metrics for measuring 
their progress — which we  
used to adjust the tactics and 
improve return from a more 
engaged audience. 
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126K
Page views of the campaign 
microsite in just 2 weeks

5.2 million
Total impressions  
of digital and print ads

16.2 million
Television impressions

165 %
  Home Page Traffic

1.2 million website views; 165% 
increase in home page traffic

63 %
  Social Media Impact

63% increase in engagement 
rate; 10 million Facebook 
impressions; Instagram 
takeover; 206,000 Instagram 
and Twitter hashtag impressions

THE PURPOSE

Gonzaga University, a Jesuit 
institution located in Spokane, 
Washington, was known for the 
prowess of its men’s basketball 
team. But the school was seeking 
to expand its reputation to include 
its strong academic offering and 
supportive community, and how 
both of these transform its students. 

AUDIENCE

The aim of the campaign was 
twofold: to raise broad awareness 
of Gonzaga and to influence its 
national reputation. So we carefully 
targeted a broad range of internal 
and external audiences: current and 
prospective students, the campus 
community, alumni and donors, 
business and industry, the regional 
community, and beyond.

CONTENT AND CHANNELS

To tell the university’s story, 
we crafted a creative platform 
centered on the idea that Gonzaga 
enables students to “unfold” into 
their true potential and true selves. 
We then translated this concept to a 
television ad that ran during network 
coverage of the men’s and women’s 
West Coast Conference and NCAA 
basketball tournaments. The TV 
spots — accompanied by digital  
ads, print ads, and a social media 
plan — drove viewers to a microsite 
with a compelling collection of 
engaging stories. 

Inspired by the idea of unfolding, we  
used a collection of powerful “un-“  
words and paired them with footage  
that ran in reverse to create a NCAA 
tournament spot that stood  
out from every other college ad.

Shifting 
Perceptions
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32 million
Impressions on the website

57K
New users to the site

2:28
Average time on the site

15.2 %
  Domestic Applications

 9 %
  Overall Applications

Building 
Reputation

THE PURPOSE

Grinnell College partnered 
with Ologie to evolve its brand 
platform. The objectives: to 
enhance reputation among peers, 
to heighten pride and engagement 
with its internal community, and  
to elevate awareness among 
best-fit students.

AUDIENCE

Our primary audiences included 
prospective undergraduate students 
and their influencers, the college’s 
peers and competitors in higher 
education, and prospective faculty 
and staff. With these external 
stakeholders, we sought to increase 
awareness of the college within 
targeted regions, with deliverables 
designed to increase visits, yield, 
enrollment, and recruitment

CONTENT AND CHANNELS

We crafted a compelling visual 
and verbal language that told an 
authentic story about the college.  
In particular, Grinnell embraced  
the power of place, drawing on 
its setting in rural Iowa as a valuable 
asset, rather than something to 
apologize for.

The brand’s new positioning and 
story served as the foundation for 
the external marketing awareness 
strategy, the Grinnell.edu website 
experience, digital ecosystem, and 
social media strategy. 

40K
Clicks from ads

GR INNEL L IAN.

GO
FORTH

Go Forth, Grinnellian

grinnellcollege
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First things first
Outside of your major, First-Year Tutorial is 
the only required course at Grinnell, and it’s 
where you’ll meet the faculty mentor who 
will help you along your way. It’s also where 
you’ll master the Grinnellian way of thinking 
critically, writing compellingly, and expressing 
yourself eloquently.

Travel the world, think like the world 
Grinnell’s Institute for Global Engagement is 
about more than study abroad. It’s about bridging 
departments and cultures. Bringing together 
scholars and students from every corner of the 
globe. Learning from each other and discovering 
how far curiosity can take us all. 

Do some major research 
Perseverance. Intellectual rigor. Deep inquiry 
and purposeful creativity. A taste for 
ambiguity and a hunger for new knowledge. 
The tools and philosophy of research 
permeate every area of study at Grinnell. 

Collaborate on your professor’s work. 
Pursue your Mentored Advanced Project 
(MAP). Commit to funded summer research, 
or simply take advantage of the research 
opportunities baked into practically every 
course. We can’t wait to learn what you 
uncover, as you discover the Grinnellian 
within you.

Do you learn best when you study what you  
truly care about? Are you ready to do truly 
important research, and to broaden your view  
of the world and where you fit into it? 

You sound like someone who’ll thrive at Grinnell. 

You’ll pursue an individually advised curriculum. 
With dedicated and accomplished faculty and  
staff close beside you, ready to guide and support 
your journey, you’ll learn to move confidently in  
a complex world, and make it a better place  
for everyone. 

That’s our promise, and a good idea  
of what it means to be Grinnellian. 

Curious to see if there’s a Grinnellian in you?  
Let’s go.

Here are just a few ways the Institute for Global 
Engagement helps you arrive at global understanding:

Off-campus study

Whether it’s through fully funded course-embedded travel, taking 
a single semester abroad, or spending a whole year outside the 
United States, more than half of every graduating class learns in 
places far beyond Grinnell.

Live and teach the language

Pull up a seat at a lunchtime language table or live in a house 
where you’ll speak Russian, German, French, Spanish, or 
Chinese. And with the Alternative Language Study Option 
(ALSO) program, you can earn credit teaching a course in your 
native language, or learn one outside of what’s formally offered.

Global partnerships

Grinnellians learn just about everywhere. Take advantage 
of the Grinnell-in-London program, or any of more than 70 
partnerships around the planet, including Nanjing University 
in China, Jawaharlal Nehru University in India, and Leiden 
University College in the Netherlands. 
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1 800 962 1107 
ologie.com

Ologie is a branding and marketing 
agency that works with clients 
who advance the greater good. 
We’re a team of strategic thinkers, 
creative problem solvers, and bold 
storytellers. Together, we help 
organizations define their purpose, 
convey their story, and achieve their 
goals through a full range of media, 
including print, digital, environmental, 
social, and video. 

Branding and marketing 
for the greater good.


