
our 
why



why  
do we  
exist?

For you:  
the people, organizations, institutions,  
and companies who believe that you have 
an opportunity to make things better.  
You have a mission.

Like believing in the power of education  
and making sure students find the school 
that’s right for them. Ensuring that people 
have the best health care possible. Making 
art and culture more accessible for everyone. 
And creating communities where people  
can thrive.

Your mission is our mission.



here’s  
the good 
news: 

We’re a branding and marketing agency.  
To us, branding means discovering your 
authentic story and finding your true voice. 
Marketing means making it real: by getting 
tangible results and making an impact. 

This is our purpose. We can’t not do it. 



Here are the things that get us fired up: Land-grant universities that  
make education more affordable  
for students in their state.  
Museums that make history  
and knowledge accessible to  
everyone. Organizations that 
support artists, makers, and  
their work. Companies that  
prove it’s possible to do well  
and do good. Liberal arts  
colleges that prepare students  
for careers that don’t yet exist. 
Hospital foundations that make 
sure everyone receives care,  
regardless of ability to pay.  



National foundations that create 
sweeping social change. Local non-
profits that make a difference for 
people in need right now. Retailers 
that embrace their values through 
the products they sell. Hospitals 
that advance technology to improve 
people’s lives and still focus on the 
human side of care. Community  
colleges that make education more 
flexible for people who work, have 
families, and are shifting careers. 
Corporate foundations that make  
a strong commitment to focused 
giving. Organizations that preserve  

and celebrate our national parks 
and monuments. Art and design 
schools that fuel the creative  
economy. Partnerships that rally 
communities behind a strong  
vision. Research universities that 
make breakthroughs that move  
humanity forward. Hospital  
foundations that bring patients  
the best facilities and brightest 
doctors. Community foundations 
that improve the quality of life  
for their citizens. Institutions  
that foster a deep appreciation  
for the arts and creativity. 



our  
business is 
about our 
people. 
What kind of people can you  
expect to find at Ologie?  
Designers. Writers. Strategists. Researchers. 
Developers. Editors. And many others.  
But those are just their skill sets.  
What really matters is how people think.  
How they act. 

The answer is smart people. 
Insightful people.  
People who are deliberate.  
People who are innovative,  
passionate, and 
perhaps above all,  
driven. 



What do we mean by smart? Smart how? Witty smart? Being smart means translating  
a messy problem and simplifying it. It means we’re not lazy. We dig in and work until 
the problem is solved. (And knowing when it’s solved is a really important distinction.) 
The confidence of knowing shines through. Being smart also means that conversations 
are enlightening, not cumbersome. 

Smart means it takes fewer words – not more – to communicate. 

Insight is that noise you hear when everything just clicks. When you connect the dots. 
It comes from doing something for a really long time (that’s called experience) and 
from asking the “dumb” questions (that’s called humility). 

We think the tension between the two is a good thing. It gives us perspective. 

Smart Insightful



Deliberate means knowing where you’re going. It means you have a specific  
way of doing something. It means you lead the way with strength and conviction.  
Deliberate is the opposite of wishy-washy. It’s being straightforward and simple. 

That’s all, really. 

Deliberate

Innovation is the opposite of complacency. As communicators, it’s important to know 
that people get bored fast. We’re entertainers. If we aren’t creating breakthrough  
work that gets noticed, then we aren’t doing our jobs. We’re bold. We’re not safe. 
Being safe is a waste of money. No one pays attention to safe. 

Bold breaks boundaries. 

Innovative



Being passionate means that you naturally love what you are doing. There’s no  
faking it. It isn’t something you can force. We’re the kids who knew by age five  
what we wanted to be when we grew up. It’s a lucky thing to be passionate  
about what you do every day. We like to inspire and be inspired. 

Our passion is creating work that gets to the very core. 

Passionate

What does it mean to be driven? When it comes right down to it, driven means being 
competitive. We like to win. Winning means hearing the client say, “I like it – no, I love 
it.” It takes a lot of energy to win all the time. Good thing we get energy from being 
driven to win. 

It’s a vicious cycle. But it’s who we are. 

Driven











































our 
mindset.

We have a specific way that we think,  
act, and approach our work.  
 
Simply put, it’s how we show up.



High  
standards  
are the  
standard. 

If it’s  
been done  
before,  
be bored  
with that. 



No short cuts. 
It’s noticeable. 

Observe  
everything.  
The answers  
to the really 
tough questions 
are everywhere. 



Get it up  
on the wall.  
And then  
study it. 

Go with  
your gut. 



Did you make 
something less 
complex today?

If a word has 
three or more  
syllables,  
it smells like  
jargon. 



If it doesn’t  
make you smile, 
it’s not good 
enough. 

The harder  
you work on  
a project, the 
more space  
it takes up in 
your heart. 



Communication 
should be  
a joyful thing. 

We have the 
unique ability  
to have an  
impact on our 
community.  
Don’t waste it. 



This is a  
thinking person’s 
business.  
If thinking  
makes you tired, 
you’re at the 
wrong place. 



Ologie is a branding and marketing agency that works with clients  
who advance the greater good. We’re a team of strategic thinkers,  
creative problem solvers, and bold storytellers. Together, we help  
organizations define their purpose, convey their story, and achieve  
their goals through a full range of media, including print, digital,  
environmental, social, and video. 

Building brands. With purpose. 

1 800 962 1107
ologie.com


